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Global Crossing Appoints New VP for Western Region

Sales
Michael W. Liacko joins Global Crossing's business services division from Sprint
Corporation

FOR IMMEDIATE RELEASE: NOVEMBER 16, 1999

Rochester, NY — Global Crossing Ltd. (NASDAQ: GBLX) announced today that Michael W.
Liacko has joined the company as vice president of sales for the western region of its business
services division. Liacko brings more than 20 years experience in technical sales expertise and in
strategic account development handling major accounts for hi-tech companies. At Global
Crossing, Liacko will be responsible for driving significant revenue growth and for all sales and
marketing functions throughout Southern California.

"Michael Liacko brings a depth of experience managing and directing sales and marketing," said
James Ferguson, president of Western region sales for Global Crossing. "His grasp of
information technology and advanced telecommunications applications will help propel us further
and faster to move up-market with intense precision and focus on those customers that have the
need for our data services."

Liacko joins Global Crossing after serving six years with Sprint Corporation in a variety of senior
management positions. At Sprint, he transformed a low-producing sales area into the number one
ranked market, growing annual revenues from $18 million to over $100 million in less than three
years.

Prior to working at Sprint, Liacko served as vice president of sales and marketing for a start-up
software development company, Cranks Software Systems of Newport Beach, California. He also
worked as a director of marketing for MAI Systems Corporation which provides information
technology solutions and applications to the hospitality, resort and destination industry.

ABOUT GLOBAL CROSSING

Global Crossing Ltd. (NASDAQ: GBLX) is building and offering services over the world's first
global fiber-optic network with 92,700 announced route miles, serving five continents, 24
countries and more than 170 major cities. The Global Crossing network and its
telecommunications and Internet product offerings will be available to over 80 percent of the
world's international communications traffic. Global Crossing hosts more than 300 of the top
Internet brands in its Global Centers. Among the brands are some of the largest and most
densely trafficked sites on the Web, including Yahoo!, The Motley Fool, Ziff Davis, MP3.com and
eToys. Through its Global Marine Systems subsidiary, Global Crossing also owns the largest fleet
of cable laying and maintenance vessels in the world and currently services more than a third of
the world's undersea cable miles. Global Crossing is included in both the S&P 500 and the
NASDAQ 100. Global Crossing's operations are headquartered in Hamilton, Bermuda, with
executive offices in Los Angeles, California, Morristown, New Jersey, and Rochester, New York.

For more information, visit www.globalcrossing.com.
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Statements made in this press release that state the company's or management's intentions,
beliefs, expectations, or predictions for the future are forward-looking statements. Such forward-
looking statements are subject to a number of risks, assumptions and uncertainties that could
cause the company's actual results to differ materially from those projected in such forward-
looking statements. These risks, assumptions and uncertainties include: the ability to complete



systems within currently estimated time frames and budgets; the ability to compete effectively in a
rapidly evolving and price competitive marketplace; changes in the nature of telecommunications
regulation in the United States and other countries; changes in business strategy; the successful
integration of newly-acquired businesses; the impact of technological change; and other risks
referenced from time to time in the company's filings with the Securities and Exchange
Commission.

Global Crossing's news releases are archived for historical purposes. While the information in the
releases was accurate at the time of release, information regarding the matters discussed in the
releases, including material information, changes over time. Information in a release may,
therefore, no longer be accurate or in effect after the date of the release, and Global Crossing
undertakes no duty to update such information.



